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Bbi6Op Lenn KaMnaHum

Create New Campaign Use Existing Campaign

Campaign: Choose your objective.

What's your marketing objective? Help: Choosing an Objective

Auction Reach and Frequency

Awareness Consideration

Brand awareness Traffic

Reach Engagement

App installs

Video views

Lead generation

Messages

Switch to Quick Creation

Conversion

Conversions

Catalog sales

Store traffic
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Create New Campaign Use Existing Campaign

Campaign: Choose your objective. Switch to Quick Creation

What's your marketing objective? Help: Choosing an Objective

Auction Reach and Frequency

Awareness Consideration Conversion

Brand awareness Traffic Conversions

Reach Engagement Catalog sales

App installs Store traffic

Video views

Lead generation

Messages




Ha uyTO BAugeT Bbl6Op Lenu:

e BbasoBag ctToMMocCTb LueHbl 3a 1000 nokasos - CPM
4yeM CMoXKHee peklaMHaga Lefb — TeM Bbllle CTOMMOCTb 3a 1000 nokasoBs

« Bblbop ayamnTopmm 1 oNTUMM3aLMNS

MoKa3bl MOMAYT Ha onpeaeneHHble KOropThbl MoSib30BaTeen

e OTYETHOCTb

oT4yeT performance onga uenen 6yneT oTMYaTbCs



NMoBegeHYeCKMM TUnaxXx

Bupeodwun

NMokynaTenb

A

BoBne4yeHHOCTb NMpocMoTpbI




UHdbopMaLma o nosib3oBaTesie B airopuTtMe

[ToBegeHYEeCKUMM TUMaXx

[NMonb3oBaTenb FB

Cnmcok npun3HakoBs (“ouny”)
r o)

/ N
’/ N

NHTepechl

/’F\
’ ' \\ //
// | \\ /
// I N
N
/’ | RN
’ /! N
’ I N
// / N
A 4 ! N
/
Y 1
Knukep Jlavikep , Buoeodun
!
4
!
!
!
y
[ToKkynaTenb




Facebook Ad Auction

Different Bidding types might mean different audiences

Bidding on CPM:
Cheapest
Impressions

Bidding on oCPM
Cheapest actions




NMoBegeHYeCKMM TUnaxXx

Bupeodwun

NMokynaTenb

A

BoBne4yeHHOCTb NMpocMoTpbI

KoHBepcumn

N npogaxkn n3 KaTtanora

He pekoMeHaytoTca ang performance
ueneu



e VY pa3HbIX Lenen KaMnaHmm pasHasa ayamntopud. “Tpadumk”

= npuBsiedyeHmMe KITIMKepoB, a HE KITMKOB.
C KPI KOHBEpPCKUUM HET CMbIC1a cObUpaTb ayanTopmto ¢ nomollbto “MNpocmMmoTtp Buoeo”

e OnNTMMM3aLMg noa CTaHOapPTHbIE cobbITUSA YCKOPAET

noctmxkeHme KPI

Bbl Ha4UMHaeTe MCNONb30BaTb HaKoMMeHHble Facebook gaHHbIe O
noBegeH4YeCKMX Thra>ax



MaBHbIE OLUUNOKMU

« “Cenyac Ha TpaduK 3anyCTmMM, NMKCENb
obyumnTca 1 notom nonpet!”

« "“3abycTuM NocTbl, cobepem
MNoAMMCUYMKOB, @ MOTOM KOHBEPCUUN C
HUX cobupaTb bygem!”




AyOuUTOPUM N TAPreTUHI




OnpepeneHmne LA

e licTopnyeckme gaHHble
(MpencTaBuTenb BsHeca/oToena

Mnpoaax)

e J[laHHble Google
Analytics/Audience Insights

e [UnoTe3bl/MccnenoBaHMS




JIMKBMOHOCTb

BO3MOYXHOCTb afiropuTMa “nepenmeaTbh’ NMOKa3bl Tyaa, rae
Bblle 5PPEKTUBHOCTb




V]HCprMeHTbI yBeJIMHYHEeHUA JIMKBNOHOCTHU

1 2 3 4

Mo3BondnTe MalnHe N ee ogHopogHOCTb AfanTuBHble
BblIOMpPaTb 3a Bac GaHHepbl U
ONHaMUNYeCcKmn
e KpeaTuBsbl




Bbille NMKBUOHOCTb — Ny4ylle 1 6bIcTpee
obyyeHune, Bbille 3PPEeKTUBHOCTD,
aeLueBne NnoKynkKuy




Kak coenaTtb MOW KaMMaHMu gellesne u
adPpeKkTnBHEE?



LleHa 3a 1000 noka3oB (CPM) -
KItoveBasad METPUKA,
onpenenstouas CTOMMOCTb
peknamMbl B Facebook




[MTouemy CPM
BaYKeH?

CTomMoCTb KoHBepcnn = CPM x CTR

RN

OnpepengaeTca ayKUMoHONDMpeOensaeTca KpeaTuedMipenendeTca nocagodHom




OT yero zasucut CPM?

Yumcrno peknamMogaTtenemn B
KaXKOOM ayKLUMOHe

T

KoHKypeHUuMna

[MPOLEHT BbIMIPaHHbIX KOHKYPEHTHOCTb
ayKLIMOHOB ayouTopumm

B KakoM Konm4yecTBe ayKLIMOHOB nobexaaeT CKOJbKO ellle peKknamMopaTenen XoTaT
Balll KpeaTuBs KYMUTb 3Ty ayauUTOPUIO




Platforms
v Facebook v Instagram
v Audience Network v Messenger

Asset Customization

Select all placements that support asset customization

[TnencMeHTbl — MecTa
pa3MeLLEHNSA PeKIaMbl B
paMKax OOCTYMHbIX Facebook
NJoLwagokK

Facebook Marketplace
Facebook Video Feeds

Facebook Right Column

Instagram Explore

Messenger Inbox

Facebook Groups Feed




Huskumn
CPM

Manbin HeKoHKypeHTHagq
OHEBHOW aygunTopuga
oroOKeT HUKOMY He MHTEePECHbI, TO eCTb

ManeHbKu BIofXKeT = MeHblLe ayKL, gelleBne

MHOro PasmMep ayantopmu
I_Iﬂel;ICMeHTOB LLinpe ayantopma - 60nblle AelleBblX BHYTPU

Bonblue NnenmcMeHToB — Bbillie TMOKOCTb




NHCTPYMEHTblI CHMXXeHuna CPM

_

onTuMmsauma 6roa)keTa Ha
YPOBHE KaMMnaHuu

ABTONNIEeNCMEHTbI (Mmax Yymcno
NnJI1emMCcMeHTOB)

DuKcnpyeMm TpebyemMoe Yncno
BbIMIPAHHbIX ayKLMOHOB Ha
YPOBHE KaMMaHum ->
y4yacTBYeM B CaMbIX AeLLeBbIX
ayKLMOHAX U3 KayXO0ro afceTa

Bonblie nnencMeHToB -> 60/blUe
aKTUBHOW ayaMTOpPUM -> 6onblUe
ayKLMOHOB -> MeHbllie TpebyeMbli
NPOLEHT BbIUIPbILLA




MaBHbIE OLUUNOKMU

« “Hawa ayguntopmsa 0eBOYKM — OHU TOYHO
B cTOpUC cnaaTt”

* “Y Hac cepbe3sHbIM b2b npoaykKT, cpoYHO
BbiKto4mMTe ctopumc!”




CTpouM cynep-KauvyecTBeHHYI0
ayaAuTopUiIo




UHanMBUAOyanusmnpoBaHHad
ayautTopusa

CoxpaHeHHada ayautTopusa

NMoxoXxada AayaAnTopmAd




Tunbl TAPreTUHroB

alalata

NMoBeaeH4YeckKue MHTepechl

* YacTo noKynaioT B UHTEepHeTe

* [MlyTewecTBylOT

* HepaBHO nepeexanu

e Co6biTHe U3 XU3HU (cBapb6a, NoMonBKa etc.)

o

LLinpokue

* Cou.neM AaHHble

(Mon, Bo3pactT, reo)



HeMHoro o reo (U cynep-reo)

Locations People living in or recently in this location »

@ Russia
@ Include ¥

Add Locations in Bulk

Age 18 v - 65+ w

Gender m Men Women

Languages

Audience Definition

Potential Reach: 600,000 people

Your audience is
defined.

Locations People living in or recently in this location »

Browse v/ People living in or recently in this location
People living in this location
People recently in this location

People traveling in this location

Locations People living in or recently in this location v

@ (50.7365, 66.0938) .+ 10mi w

@ Include ~ Browse

@ Drop Pin



OOoHOPOOHOCTb AaHHbIX
MO3UTUBHO BJIMAET Ha
oby4dyeHMe KaMMnaHnm

e AnNropumt™my npotle paboTtaTb C
OOHOPOOHOW BbIOOPKOM

e Facebook Bcerga muiet
obLMe NPU3HAKKN Mexay
N0ObMU B BalleM TapreTuHre




OTCyTCTBME OOQHOPOOHOCTU
yBeNMYMBaET Harpy3ky Ha
aNIrTOPUTM N YBENNYMNBAET

BpeMd 1 3aTpaTbl Ha oby4yeHmne

Detailed Targeting

Include people who match

Demographics > Life Events > Friends of

Friends of Recently Moved

Demographics > Parents > All Parents
New Parents (0-12 months)
Parents with toddlers (01-02 years)
Interests > Additional Interests > Apartment
Apartment
Interests > Additional Interests > Bed

Bed

Suggestions

Browse




UHanMBUAOyanusmnpoBaHHad
ayautTopusa

CoxpaHeHHada ayautTopusa

Noxoxxaa ayauntopusa




Audience

Create Audience ¥

Custom Audience

28 Lookalike Audience

[ Saved Audience

Create a Custom Audience

Use your sources
% Website

Q App activity

Use Facebook sources

() Video
'in Lead form

" Instant Experience

2% Customer list

i Offline activity

Instagram business
profile

(%) Events

E Facebook Page

>

3
A

About Custom Audiences

Create the most relevant audiences by
adding people from the sources that matter
to you.

Cancel




3arpy3Ka CnMcKa KOHTaKTOB

Prepare Your Customer List

stomer list i /or TX “on nformation used to build
your audience. Identifiers in cus er list are used to match with Facebook
The more identifie /ide, the b the match rate.

de at leas

Include more identifiers

AMHMMYM 100 BanAUPOBaHHbIX KOHTAaKTOB

HOMepa BaIMANpPYyroTCH ny4iie Email Your Customer List Information Is

Add value information to create a \ based lookalike Hashed

Before the list is sent to Facebook for your
g reated, we
method known as

randomized code and cannot be reversed.

E Import From Mailchimp Learn More




Identifier | Column | Description and formatting
Examples
type header | guidelines

3arpy3Ka CrnMNCKa
We accept email addresses
KOHTaKTOB in up to 3 separate columns.

i Only one email can go in
: emai i >
Email each cell. US and » your.name@gmail.com

« username@hotmail.co.uk

international formats are « myname@yahoo.com
accepted.

Phone numbers must include
a country code to be used for
matching. For example, the
MHUMyM 100 BannaAnUpPOBaHHbIX KOHTaKTOB

number 1 must precede a

phone number in the United

Homepa Banmnaunpytotca nydwie Email

States. We accept up to 3
phone numbers as separate . 1-234-567-8910

phone columns, with or without

Phone « 12345678910

punctuation.

« +44 844 412 4653
Important: Always include

the country code as part of
your customers' phone
numbers, even if all of your
data is from the same
country.




AyaunTtopuda Instagram

NucaBlwme B AMpekT
B3anMoogencreoBaBLUME C MOCTaMU
MNocewaBLume npoduib

CoxpaHgaBLUMe NOoCTbl

Create an Instagram Business Profile Custom Audience

@ Add People to Your Audience

Include people who meet ANY w  of the following criteria:

Everyone who engaged with your business w inthepast 365 days

+/ Everyone who engaged with your business

Anyone who visited your business profile
People who engaged with any post or ad
People who sent a message to your business profile

People who saved any post or ad

© Include More People

<)Show Tips

@ Exclude People

Add Description




UHanMBUAOyanusmnpoBaHHad
ayautTopusa

CoxpaHeHHada ayautTopusa

Noxoxxaa ayauntopusa




Look-a-like u ero Tunboi

¢ AyguTopusa Moxoxkaa Ha
MHOWBUOYATN3INPOBAHHYIO (MCXO4HYHO)
Mo NoBeAeHYECKMM XapaKTePUCTUKAM

i KﬂaCTepl/ByeTCS:l Mo rnMpoueHTam
i |_|pOLI,eHTbI OTPaXakoT NMOXOXKECTb
i HpOLI,GHT—,EI,OJ'IS:I HacCeJleHNA CTPaHblI,

KOTOpble ABMIAOTCA MOMb30BaTENNAMM
Facebook




LLar 1. CTponM KauyeCTBEHHYIO MCXOOHYIO ayaAnNTOPUIO

« OnpenennTb Hanboee Ka4eCTBEHHYIO YacTb 6Ga3bl
(BbicOKMI LTV)

* ODTOT cerMeHT ByaeT CNy>KUTb MCTOYHMKOM O/14
noctpoeHunda Look-a-like
DopMMpPOBaAHME BbICOKOKAQUYECTBEHHOM NCXOOHOW (MHAMBUMAYANM3MPOBAHHOM) ayguToOpUm

i ﬂleOpl/lTeT Ka4eCTBa Had KOJIM4eCTBOM

* Panxxunpymnte ntogen no LTV, KonmyecTtBy NMOKYMOK U1V BOBNEYEHHOCTU
(ecnv TONbKO 3aMyCTUNM CanT/MpunoxxeHmne)



Kak co3aaTtb LAL

Create Audience w

Custom Audience

28 Lookalike Audience

3 Saved Audience
Filter
Status

Type
Availability

Source

2 Edit A Share

Lookalike Audience

Reach new people who are similar to audiences you
already care about. You can create a lookalike
audience based on people who like your Page,
conversion pixels or any of your existing Custom
Audiences.

Lookalike (RU

b akKKayHTa <

se_audience_360_new

ch_base (2)

Lookalike (RU, 3%) - purchase.

purchase_audience_360_new

Type

Lookalike Audience

Lookalike Audience

Lookalike Audience

Lookalike Audience

Lookalike Audience

Custom Audience

Size

800,000

760,000

410,000

600,000

580,000

Availability

® Ready
Last edited 03/19/2020

Ready
Last edited 03/18/2020

O Ready
Last edited 03/18/2020

D Ready
Last edited 02/23/2020

® Ready
Last edited 02/23/2020

Ready
Last edited 02/23/2020

Il Columns =

Date Created

03/19/2020

03/18/2020
03/18/2020
02/23/2020

02/23/2020
6 4

02/23/2020

Audi

61662 €

6166056

6166056

616096¢

6160968




Kak co3aaTtb LAL

Create a Lookalike Audience

) Select Your Lookalike Source

Mukcenb akkayHTa

Create New Source w

(2) Select an Event With Value

e, Purchase (Recommended)

We look at the frequency and recency of your selected event, as well as the values it contains.

Highest value passed Lowest value passed Unique customers
$2.12K $6.61 1.37K

© We received 1.45K Purchase events that contain value from your pixel in the past 60 days.

3 ) Select Audience Location

Countries > Europe

Russia

Browse

(© Show Tips




Kak co3aaTtb LAL

(2) Select Audience Size

Number of lookalike audiences

362.7K

New lookalike audiences Estimated reach

1% of RU - Mukcenb akkayHTa ¢ 363,000 people




Kak co3aaTtb LAL

Create an Audience From a Customer List

Does Your List Include a Column For Customer Value?

Customer value is a value associated with your customers based on how much and how often they spend towards your
business. Adding customer value as a column in your customer list allows you to create a value-based lookalike later on to
find people similar to your most valuable customers.

®) Yes
Include customer value in your customer list

No
Continue with a customer list that doesn't include customer value




LLlar 2. Co3gamTe Ha OCHOBE 3TOM0 MCTOYHMKA
OaHHbIX LAL O-1% 1 HadMHaMTe ero TectmpoBaTh

* WHCcTpyMeHT ang co3gaHmna LAL no3BongeT co3gaTb B3aMonckatovarowme LAL

« 3anycTtuTte rpynny obbvasneHme c LAL n otcnexxmpamte ee 3pPeKTUBHOCTL B
peasibHOM BpeMeHM

LLlar 3. Ecnun no3BongaeT 6rogyKeT — pacmpamte LAL
00 bonee LWNPOKUMX MPOLEHTOB

« PekomeHayeTca Npoao/mKaTb TecTUpoBaHmMe LAL oo HaxoxxgeHna Hanbonee
3PPEKTUBHbIX CEFMEHTOB

* LUnpokume LAL (0T 5%) MOryT He NMoKa3aTb JOCTAaTOYHO 3PPEKTMBHbDIX PE3Y/1bTATOB.
Takoe paclLumMpeHmne peKoMeHayeTca TONbKO NpW JoCTaTo4YHOM obbeMe BrogykeTa.



fne nckatb gaHHblie ana LAL?

 [lapTHepcCTBa

« [lapCUHI nnun py4dHom cbop AaHHbIX 13
OTKPbITbIX MCTOYHMKOB (HH.ru etc.)

« JlnporeHepaumnsa onga NnepBUYHOro
dopMmMpoBaHMAa 6Ga3bl C MOMOLLbIO N-
MarHUTOB/TPUNBaepoB — paboTaeT ONna
b2b

* [TpOMEKYTOUHbIE N MUKPO-KOHBEPCUM
(mobaBneHUsa B KOP3UHY etc.)




DpeMMBOPK TECTUPOBAHWSA TAPrEeTUHIOB

* Target Broad & Interest

[TONOPUNTETHOCTb

NCKtOYEHNEM)

* Mckno4daa cambl WMPOoKni LAL

* Target 3%-4% Lookalike
* Target 2%-3% Lookalike

» Target 1%-2% Lookalike

« Target 0-1% Lookalike

* McxogHas ayoutopus
(c nocnenywoWMM ee



AyaomnTopunm

Lowest Reach,
Highest bid,
Highest-Value
Customers

«

Highest Reach,
Lowest bid,
Lowest-Value
Customers

1% Lookalike

10% Lookalike



[Tonb3oBaTenu I'Ipl/lflO)-I-(eHl/ll;l

NMonb3oBaTenun NpUIcXKeHUM 6o5iee aKTUBHbI Ha BCeX 3Tanax BOPOHKU

App vs Mobile Web

. SX

Users Increase in overall
conversions




CTpaTermm petapreTmHra

Tier 1
Highest Value

Tier 2
Purchased

Tier 4
Prospectives

MepBblX NnpuopUTteT

BbICOKUM LTV

value Nokynok

BTopou npuopuTeT

* Kpocc-cenn v ancenn
nosib3oBaTenamMm,
KYNUBLLUUB B TeYEHUE
nocnegHunx 90 gHen

*  NcknounTb ayguTtopumto 1
npuopuTeTa

+  Otcnexxmpante ROAS

Kpocc-cenn v ancenn nosib3oBaTesiIiM C CaMbiM

CamMad BbICOKaga CTaBKa Ha CErMeHT C HanbOoNbLLIMM

TpeTuit npuopuTeT

TapreTuHr Ha noceTuTeneun
cavTta u Mo6unbHoro
NPUNIOXKEHUS

NckntoynTb ayontopuio 2
BTOPOIro NPUOPUTETOB



OTan obyyeHma | Performance

MpoLecc: gocTMxkeHme 50 ueneBbix 4eNCTBUIN B 7-OHEBHbIV Mepunoai Ha YpoBHE
rpynnbi

Ad Set Name Delivery Bid Strategy Budget

Ad Set Name Delivery

lal_purchase_4_excl_3 Learning Limited Lowest cost ~ Using camp...
Conversions 20 days

lal_purchase_3 Active Lowest cost  Using camp...  Mar 29,
Conversions 19 days

lal_purchase_4_excl_3 Learning Limited
lal_gor_1_purchase Learning Limited Lowest cost ~ Using camp... Mar 29,

lal_purchase_3 Active 46 PM)

lal_purchase_1

This ad set isn't generating enough purchases to
exit the learning phase. This usually occurs when
your ad set is limited by audience size, cost control,
budget or other settings. Consider making changes
to your ad set to improve performance.

> Results from 4 ad sets @

lal_gor_1_purchase Learning Limited

lal_purchase_1 Learning Limited
Learn More

3HaYMMble U3MEHEHUS:

*  BbIK/MIOYEHME KaMMaHWM Ha nepuof 6onblue 7 oHew *  WM3MEeHeHne KpeaTuia

. M3MeHeHKe cobbITUA ONTUMM3aLUNU * N3MeHeHne CTpaTern CTaBok
*  V3MEeHeHWe TapreTnHra



Kakou 6I-O,EI,)+(€T MOCTaBUTbL?

KoHcepBaTUBHaA
ArpeccmBHas
cTpaTterusa
cTpaTterma
HaunHaeM ¢ MMHKMMalbHbIX 50 ueneBbix CPA = HefenbHbIM
6rogykeToB Ha rpynny (10%$), otooykeT

yBenn4mBaeM He 6oree, 4eM Ha
20%



CBO

Campaign Budget Optimization

ABTOMATUYECKM pacnpenenser
OroOyKET Mexay Hamnbonee
3PPEKTUBHBLIMU FpPyrnamMm,
yBenuymnBasa MTMKBMAOHOCTb

JenaeT 60MblLUYK YacCTb paboThbl
3a Bac

Noka He aBnaeTcs best practice

Campaign Budget Optimization [ @)

Learn More

Daily Budget  p.11,500.00

Actual amount spent daily may vary.

Highest value or lowest cost =

Not all bid strategies are available for all campaigns.

Show Advanced Options v



LleneBas apxUTeKTypa

/ LAL ayauTtopwma 1
KaMnaHus

LAL ayautopua 2

KOHBepcum
+ CBO
LAL ayautopua 3




LleneBas apxUTeKTypa

/ Lnpokue TapretuHru 1
KaMnaHus

LLnpokue TapreTuHrm 2

KOHBepcum
+ CBO
LLinpokue TapreTuHrm 3




YacTble BOM POCDbI

« CKONbKO BpeMeHMU O6blYHO 3aHMMAET Npouecc B KaMnaHuax ¢ CBO?
OTo onpenenaeT GIOOXKET M ero pacxogoBaHMe

* MoxxeT nn CBO noBnuaTb Ha nNpouecc obyyeHUs U nepesaxon B obyuyeHmne? Beab oHa onpegensiet
6lopKeT

HeT, CBO He BnugeT Ha obyyeHre HeraTMBHO, HA0OOPOT yYBeNMUYMBaaA NMMKBUOHOCTb

* BnugaloT nu 3HaYUMMble UBMEHEHUSA Ha YPOBHEe rpynnbl Ha nepeoGy'-leHMe KaMnaHuun?
HeT, usaMeHeHna B OOQHOM afCeTe He OTpaXkatoTca Ha O6y‘-leHl/Il/I LLleflon KaMnaHunm

* BnuseT nu po6aBneHue HOBOIro aaceTa B KaMmnaHuio ¢ CBO Ha npouecc o6yuyeHusa B Apyrux
agceTtax?

HeT, no6aBneHMe HOBOIro aficeTa He NPUBeOET K Nepe3anycky rnpoLiecca obydeHMd B agceTax



36eramte M3NULLHENrO CY)XeHWa ayanTopunim

1. Cy)KaﬁTe TapreTuHr To/ibKo €CJ/in Bbl yBepP€Hbl, UTO 3TO NO3BOJIUT

yny4ywunTtb performance.

BHe 3aBMCMMOCTU OT LLNPOTbl ayaAnNTOPWWN, aliTOPUTM Facebook nokasbiBaeT peKnaMy nosJjib3oBaTes/1dM,
KOTOpble C BonbLuen BEPOATHOCTbIO COBepLUaT Bbl6paHHoe B KayecTBe cobbITUs OoNnTNMmM3au i
aencreue.

2. Y3Kue TapreTUHru" ycrioXXHsIoT paGOTy airopmTMa no nonUckKy

Heo6xoaMMoOM ayanTopum.
270 oTcbllaeT K best practice no monydeHuto 50 LeneBbiXx 0eNCTBUI B Hegento. [Npu cy>keHnm
aAyONTOPUKN 3TOT MNpoLeCC YCITOXHAESTCH.

3. Bawa ayauTopusa AO/HKHA PacLUMPATLCA NO Mepe yBenudeHusa 6og)keTa
ANropmUTMy Hafo HaxoOuTb 6oMblle Pe3y/bTaToB + Bbl MOXETE MCcYepnaTh CYLLECTBYOLLYIO
ayamuTopuio



MacLuTabumpoBaHme

* PaclwunpeHme TapreTuHra 3a cyert
Hanbonee Ka4eCcTBEHHbIX CEerMeHTOB

. |_|OCTyI'IaTeJ'I bHOE yBeJIM4YeHne 6FO,EI,)-KeTa
B agceTax, rnpouwenlmx atarl O6yL-IeH 7283

A




Cnacun6o 3a BHUMaHue!
BpemMsa BOnNpocoB



