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TOT, KTO OKa3biBaeT B/IMSHUE

YenoBek, KOTOPbIV BOOXHOBASET UM HarnpasigeT
AENCTBUNA LPYTUX,

O6nagaeT CO6CTBEHHBIM Mena-pPecypPCoM.



Ayantopusa B 38 MJIH. YENOBEK U
npo6nembl ¢ Komuccumen LIb CLLA
MN3-3a TBUTTOB MM MOLKACTOB.




MARKETING perfluencig]

COMBINED

MapKeTUHr — BU1 YeOBEYECKOW AesATEeIbHOCTM, HAaNPaBIEHHOM Ha YAOBNETBOPEHME HYXA U
NOTPEBbHOCTEN MOCPeACTBOM ObMeHa.t

NcTouHuk: Kotler, P. (2012). Kotler on marketing. Simon and Schuster. : 5



Ncnonb3oBaHne Mmeana-pecypca noaen, o6naaaomx
aBTOPUTETOM U COLMAJIbHbIM KannUTaoOM KaK TOYKMU
KOHTaKTa C MOTPe6bUTEN MM B LLENISX MPOABMKEHMNS

NPOAYKTOB UTN YCNYT KOMIMaHUW.

NcTouHumk: Kotler, P. (2012). Kotler on marketing. Simon and Schustetr.



KoMy oTtpnaBanu 6toaxeTbl 6ykBanbHO 1,5-2 rona Ha3aa

VIDEOS PLAYLISTS COMMUNITY

A4
18.4M subscribers

SUBSCRIBE

full W

. CYNEPKAEN .
UAn

CKOTY ?

% OKCTPEMAJIbHbIN YTO Thl
BbIBEPELLb YEJITEHK !
A4 - 579,065 views - 2 hours ago

Uploads

OKCTPEMAJIBHBIN
W 4TO Thl BbIBEPELLb
Ll . St
7] i ] o

Home Explore Subscriptions Inbox Library

goar_avetisyan

10k 85M 208

Posts Followers Following

Goar Avetisyan

Artist

Founder @goaravetisyan_beauty 9 %0 %

Russia,Moscow

+7(926)0435999 3B0HKM

Peknama/obyuenue y MeHs +79263641780WhatsApp
band.link/Ad7vm

Followed by taxi_bishkek_almaty, lisitsyna_tanya_10 and 5 others
See Translation

Follow Message

Moiinyte A, Menewku

16:347 al T

< reginatodorenko

3529 86 M 106
Posts Followers  Following

regina todorenko

Odessa! Bonpocbl coTpyaHuyecTsa - tOpuit +380 (68) 912
94 94;

PR - KaTtepuHa +380 (97) 908 99 56 ;#pernHatonopeHko
nasiliu.net/podderzhat/

Followed by krissnegireva, skripaaa and 64 others

See Translation

YL,

lfopop 5 My Job Yenoseyek Mmnposusa...

portnyagin

b4 3518  14M 213

\ Posts Followers Following

[IMUTPWit MopTHSIrUH

trepreneur
BusHec-kny6 @club.500
Skenepuumnn ransformator.travel
MapacgoH @raketa21.ru
YouTube/Tpatcdopmartop 1.5M
t.me/TransformatorTV
Followed by magichanasov, stk777 and 25 others
See Translation

Following v Message Contact

13:55
& Wylsacom

HOME VIDEOS PLAYLISTS COMMUNITY STOl

WYLSACOM -#

Wylsacom
9.19M subscribers

SUBSCRIBE

BJIOKATEP BUFas,
ol

5=
norator
=

-\ B AHIUM XryT BbilKK 5G 1 noyemy
6nokaTopbl BUPYCOB Ty(dTa
Wylsacom - 487,934 views - 4 weeks ago

Uploads

Kynun OnePlus 8 Pro
m 3a70000P —43aun4
f 0 & o

Home Explore Subscriptions Inbox Library




bnorepnbl cerogHs

horoshayasveta
gid_po d
9 399 68,2k 321
Po ) Posts Followers Following
. nno KA KAK >XXWUTb MOYTWN BECMJIATHO
ok ue . v Bce 6ecnnaTHoe 8 cTopuc

= ono o enen #X0POWAACBETa_TailHbIANOKYNaTenb 8 NPOWINOM

= Yek-nuct "dkoHomum 24 000p" @

M En e orep, KT 0 e

e Mo et " : Mo coTpyaHnyecTsy @pr.horoshayasveta_

- 3, clck.ru/NFnot
Followed by tranzira.s
See Translation

ollowing
Follow Message
OZON
> =

BecnnatHo CKnpkmn KHurn NInTP... pocTaBka  KapTbl

= Combo ot
Mail.ru
B o

() Q

<

21,9k

a8
\\’ Followers

Cacar AitT6aesa

BCeraa B nyTM
YBUAETb BECb MUP W He pasopuTbes @

OHNalH-KYpC rpamMoTHbIX NyTeWecTBUn  more
I.tinkoff.ru/vozvrat1000
See Translation

257

Following

Follow Message Contact

plkvnn

694 4.161
Posts Followers

OTHoweHwus, Mcuxonorus, Cnopt

| )
MpueeT, 5 AHa ™" #nnkBHH_peuenTbl
Ambaccapnop ytota, TabaTbl 1 0BCAHOGNNHOB
& BeuHbiit MapadoH criopta
@marafon_plkvnn  more
youtu.be/PYLOTVRNC3E
See Translation

Follow Message

190

Following

Mpo oTHoL... Bonblue MeHs  PelienTbl 3aBTpakn  Peuen

linamalina_999

i 53k
Followers

JNvna Manuna

Momory KynuTb 1 NPOAATh HEABUXUMOCTD
Muapio kak Bor

OxwupaeM BToporo 63ibuka

3arnanm @

taplink.cc/linamalina_999

See Translation

Follow Message

537

Following

KBAPTUPbl  Maenywok JIAM®XAKW  Pregnancy
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AWRRN Menkue
Y@ npenpuHMMaTeNn

bpeHabl

CepBuUchbl
AHA/IUTUKMU

10



CEepBNEBIRAAMRIEC

Y10 aHanm3mnpoBaTsb:

® GEO

® Fake followers

® Mutual mass-following

® Are comments real or bought?
® Engagement Rate

® GEO of followers

® We read comments

SOCIALBLADE

‘ HypeAuditor

perfluenc(@

EEEEEEEEEEEEEEEEEEEEEEEEEEEEE
CCCCCCCC
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@rinasan00

OT cepaua oTpbiBato, AOCTONHO
TBOEro fauvka Mpomokoa
“Ali01” & #pek #aliexpress #ckuaka
#npomokop

JJ sstles - kermishy  crimew

https://cutt.ly/you

1665 § #tiktok #pekomeH,
#6anaknaBa #anvekcnpece

JJ 1anbHbIii 38yK - youvsall

1916 @@Q -

A

A anRA TBOErO NEpBOro
3akasafl Y MeHs ecTb

NPOMOKO/ Ha CKMAKY B
@gopsimepbikks

BoT ccbinka ans nepexopa: https:
/'/aliexpresss.prﬂ.me/ggaéimch hikk
/9397e907 | 0Ha eCcTb U B Luanke
npogwuns! Insta: ggasimchikk

J1 ery-KCAMP Lottery - k




2 MNpA, YyCTaHOBOK

Okono 1 mnpp active users

Camoe ycTtaHaBnmBaemoe npunoxeHme B mupe B Q1 2020

Mokopunun monopexsb: 41% nonb3oBaTtenen ot 18 no 24 net

52 MUHYTHbI B fieHb NpoBoasaT B cpeaHemM B TikTok (npaKTuyecku CTONMbKO XXe, CKONbKO B Insta, FB)
[MpasuTtenoctBo CLUA 3anpeTtuno TikTok

IeMOoHCTpauusa TalaHTOB

13
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bpeHa / MpooykT

Llenb KaMmnaHUM n 3apa4u

LleneBag ayautopusa (FTEO, no ueHoo6pa3oBaHUIO, NNATEXECNOCOOHOCTU, UHTEPECAM U
yBI€YEHNAM

Y3HaBaeMoOCTb 6peHpa
YTl npoaykTta/cepBuca

OCHOBHble KOHKYPEHTHI

Tpeb6boBaHua K noctam (does and don’ts)

CAC AOV CPA boHyc ayantopum 6norepa

15
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KaX CUMTaTD LEHBIY M perfluenc)
DORKTUBHOCTHY

CCCCCCCC

Media KPlIs Performance KPIs
CPM (views / reach) CPA (cost per action)
ER CPO (cost per order)
Watch time CPL (cost per lead)
ER CPI (cost per install)
Likes Leads
Unique users
CPC

16



CPA*number of actions

*HeT abOHEHTCKOM naaTbl 3a UCNONb30OBaHMeE NnaToOpMbl

*KnneHTbl NNaTaT 3a NpoAaXn/nnabl, a HeE Nankuw,
KOMMEHTapuu u gpyrme megunHbole rokasaTtesin, KoTopsble
nayT 60HyCcoMm

17



[Tpomokoabl

TpeKI/IHI'OBbIe CCbiIKN n gpyrme NHCTpyMeEHTbl aHaJIUTUKHA

MHTerpaumsa ¢ KOMaHOOW

18
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ALFA FUTURE PEOPLE erfluenCE@l;
Vo m - E =

PERFOMANCE & INFLUENCE MARKETING

COMBINED
SECTUBAAD DSAERTPOHHOW MV3BIRU U TEXHOAOTUR

WHICH 1S HELD IN THE RUSSIAN TOWN BOLSHOYE KOZINO NEARBY THE CITY NIZHNY NOVGOROD,
EVERY SUMMER SINCE 2014.

The festival was founded in 2014 for Electronic dance music genre including Hardstyle, Trance and Dubstep. In
addition to the podiums there were multiple sports events that are held at the festival territory like Volleyball, Yoga
and Physical fitness, and other various outdoor activities. Since 2019, a “Snow Edition” of the festival is planned to

be held during winter/early spring, in Rosa Khutor ski resort, in smaller scale (with limited line up) but similarly

merging both dance music and outdoor activities.



Within the first test month we:

made about the event: on Instagram and on Telegram
posts acquired on Instagram
campaign approximately reached Instagram users

within this campaign our bloggers sold event tickets
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examples of pests

alisalavrinenko -

tale_for_eva +

Alfa Future

V 4 He nepenaanyT!
NpOCTO HepeansHan §

aerycra. K cox
CA N

([ EE LR RN LY}



’ margarita_mirin MPARTY TIME X
KTo y MeHa TyT
cobupaercs Ha
decruBann

nbnnmuhmédunenv

KaTreropmm ...,

«CraHpapT» BBOAW

MOM NPOMOKO,
Ewé g B ‘%7 .

exampllesIostonics

e

zanre

and

ddhll

)

Peb6sitaaa! Ko
cobupaercsa Ha AFP?

Mo)XxeTe BOCNOoNb30BaTbCA MOEN CKMAKON!
Y MeHs He nony4yaercs noexartb

djvladkov 12 4.

Kouewb Ha ADI1? Torga

Teb6e Ko MHe

- =) alfa
P future
l'\ l' people

Oapio 10% cxkumgky Ha Oumier.
Bce nompobHOCTM y MEeHsI B
nocuengHeM nocrTe
Henan csaﬁné 6uneT TBOM

Ewe V
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' J o O M perfluenc(@)

SHOPPING APPLICATION IN EUROPE

Found in 2016 now Joom rocks e-commerce market worldwide with buyers from 150 countries

downloads on iOS

downloads on Android



j JOOM

Joom is on it's way to become one of the worldwide e-commerce

retailers. The main strategic goal for company is not only the clients
growth, but also developing in-depth relationship with customers.

Joom develops it's own social-e-commerce platform inside the app

and welcomes new bloggers with great benefits.

/f\Ce"

perfluenc(@)

PERFOMANCE & INFLUENCE MARKETING
COMBINED

OUIF taslk IS

to manage bloggers from Instagram and promote Joom as

interesting destination for both: buyers and bloggers
secial MEtWorK

©
Instagram,



Within the first test month we:

made 167 pOStS about the company and it's product, promoting blogger’s accounts on Joom

acquired 89:203 likes and 4 312 comments, on Instagram

number of blogger’s followers combined 3 871 468 Instagram users

reached 1., L MLN users campaign

we attracted L6 7 new bloggers and sold products for more than $9k within campaign



examples ef Pests

mom_u_dreams -«

B pazmepe

albinamylnikova Beirnsant 99

. . . . .
926 otmeTok "Hpaeutca . 1442 otmetok "Hpaeutca




examples of pests

oksana_mich - ( f natalia_panova__ *
Maswn A

oksana_mich HA CMNOPTE

/AeTh o

VMIO>XKHOCTU HE—T@

KOro naaHa N KTO He 3HaeT,Ha Npoc
nm. A i WHCTar|

//’///////1/1_//!/
A




examples ef Pests

alena_shamshurina «

h princess_teona_offi «

alena_shamshurina

3 174 otmetok "Hpasurtca' : A 16 081 otmeTok "HpaBurca'




examples ef Pests

top.beauty_ -+

GUM malenkaya_chitayk: «

malenkaya_chitayka

30 000P 7/ 3000°P s




6ecnnarHas, a ecnam

BBeCTH NPpoOMoOKoO4

LETO10, nonyunre

10% CKMAKY Ha CBOM

3aKas ®

»
‘

examplestoffsteliie’s




PaspenanTte performance-kpeaTns n megma-KpeaTus Npu paboTte ¢ MUKpobaorepamm
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Contacts perﬂuenc§§

PERFOMANCE & INFLUENCE MARKETING
COMBINED

:www.perfluence.net

kretova.é@perfluence.io

facebook.com/alexandra.kretova.7/


https://www.facebook.com/alexandra.kretova.7/

|

|

PERFOMANCE & INFLUENCE MARKETING

COMBINED

perfluenc




1. [MpoaHann3snpoBaThb LeNeByo ayauTopuio 1 BbiAESINTb

NHPNIOEHCEPOB, 38 KOTOPbIMU OHAa CNneaunT

3. NMopobpaTtb 3-5 6norepos, peneBaHTHbIX LA n 6pudy

2. MNpopaboTatb 6pud (cnanpg 15)



